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A commercial that targets children to sell their products include PlayStation games. The devices contain games that are appealing to children and young adults. According to the film ads do appeal to children depending on their age. The advertisement industry has a multi-billion-dollar machine that sell kids and their parents everything including junk food and violent video games and bad educational products.
It is alright to think of children as consumers because it is good to know that they are attentive and watching the content aired by media. The content they consume will either make them innovative or not because some may end up consuming bad content (Kanieski, 2010). The film focuses on how youth marketers have used the latest advances in psychology, anthropology and neuroscience to transform American children into most profitable and powerful consumer demographics worldwide. The movie pushes against wholesale commercialization of childhood and marketing impact to their health and well-being.
Children toys are more gendered today than before because they show gender roles. They classify tools operated by genders making children to learn early enough their probable future roles (Shewmaker, 2011). Male children tend to admire roles performed by their fathers and masculine guardians at the same time women are followed by young girls.

References
Kanieski, M. A. (2010). Film Review: Consuming Kids: The Commercialization of Childhood.
 67 minutes. 2008. Adriana Barbaro, producer. Media Education Foundation. 60 Masonic 
Street, Northampton, MA 01060.(413) 584-8500. http://www. mediaed. org. College and 
university pricing: $250.00. Teaching Sociology, 38(3), 277-279.
Shewmaker, J. (2011). Coffee House: Film Dialogue-" Consuming Kids".

